STOP
THE
SCROLL

With An Attention-
Getting LinkedIn Profile




Imagine finding
a job that
brings you:

Fulfillment
Engagement
Financial Stability
Opportunity




Why
LinkedIn?

Over 80% of employers admit to
checking a potential candidate out online
before issuing an invitation to interview.

It’s the largest professional network.

It’s the best place to establish a personal
career brand.


Presenter
Presentation Notes
And it’s vital you take the time to optimize your profile if you want real results. 


Keywords Are Vital

* They work like SEO (search engine
optimization) for recruiters and
hiring managers

* LinkedIn works based on algorithms
just like other digital platforms

* You've got to put them in the right
places:
* Headline
* Summary
* Experience
» Skills
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So where do you find them? You’ve got to learn to decode the job description. But it’s also important you don’t overload your profile with keywords – that’s called stuffing – and the system will penalize you for that. An example would be if in your summary you just made a statement like….I’m an organized, team player, who can handle coding, finance, sales, build inner office relationships all while juggling a multitude of O&M responsibilities. 
Let’s look at the parts you should focus on…



The Headline

* Don’t settle for the default — that’s the
number one mistake people make

* My secret formula:

JOB TITLE/SKILL + KEYWORD +
ZING = A NOTICEABLE
HEADLINE

* Look at these examples:

Basically the Beyoncé’ of Excel spreadsheets and
SEO

Expert in trend forecasting, data analysis and all the
internet lingo you have to look up on Urban
Dictionary.

Freelance graphic designer with 5+ years of
experience helping restaurants design taste bud
tempting menus.
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Beats – bookkeeper proficient at Excel any day right? You’ve got to get a little creative so that someone has a reason to stop.  By using keywords and a little creativity, you are letting recruiters know you’re looking and they will take notice. Now let’s move on to your summary. The second mistake people make is not filling out their profile completely. LinkedIn gives you a score based on completeness. The higher the score – the more you’ll show up in searches. 


The SUMMARY

* This is not an objective statement.
You want to combine an overview
of your skills, passion, value and
demonstrate what you’ll bring to
an organization who hires you.

* My Successfully Ever After
formula say: Add a dash of
victories (accomplishments),
values, passion, superpower
(skills), vital stats (current
position, geographic location),
spunk and validation.
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It should be written in first person – yes that might feel weird, but people will feel more connected to you and that’s the goal.  Think of it like a story unfolding for someone. Ask a question as your opener. 

Here’s a couple of questions you can ask yourself – or better yet, ask someone else to read your summary and give yourself a score. 
Does the opening sentence make you want to read more?
Is it authentic and consistent with who you are?
Does it differentiate you from your competitor?
Is it relevant to the position you wish to obtain?
Does it explain how you add value?
Does it convey your personality?
Is it formatted correctly? Did you incorporate images?
Did you include external validation?
Is it free of grammatically error and typos?
Does it include a splash of keywords?
If you don’t say yes to at least 7 of the 10 questions, don’t get discouraged, try again. It takes time and effort to create a great scroll stopping summary. Work on sprucing up your great start. 
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Let’s start with your profile picture….Statistics show a LinkedIn Profile with a great headshot receives 21 times more profile views and 9 times more connection requests. Humans are wired to make judgements based on appearances and the number one thing you can do to get more views is to have a photo where you’re looking forward and smiling. 


Profile Picture Don’ts



Presenter
Presentation Notes
Don’t use a photo with other people visible – and it looks weird if you crop yourself out of a group picture. Have someone take a photo of you outside against nature scene or standing in front of a neutral colored (not white) wall.  Stand with your body in a ¾ angle to the camera. Place one foot slightly ahead of the other. Keep your hands loosely clasped in front of you.  You’ll want to crop it from mid-chest or waist up. Avoid full body or head only shots.
Dress appropriately for the job you want to receive.
Smile.
Don’t use a photos that’s blurry or out of focus.
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Here’s mine – just to show you I practice what I preach --- See how much more attention getting this profile is versus one that is a straight wall of text?


Your profile getting viewed by recruiters daily...

| MAG | N E You receiving new connection requests in your field...
o You had companies reaching out about job opportunities...

A profile that led to new opportunities at a company and job you love.



Now...

Who wants to
volunteer and start
building a profile
designed to attract
opportunity???
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